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NEW AMERICA’S RESEARCH GROUP CHRISTMAS FORECAST REVEALS
CHANGE IN CONSUMER MOOD
20.4% REPORT CUTTING BACK ON SPENDING VERSUS 13% LAST YEAR
DEBT STILL BIG PROBLEM AT 16% VERSUS 11.4% LAST YEAR
CONSUMER CONFIDENCE DOWN AT 52% VERSUS 59% IN 2013
61% REPORT STAYING AWAY FROM CREDIT CARD USAGE THIS YEAR
VERSUS 56.8% LAST YEAR
BIG NEWS: OF THOSE NOT PLANNING TO SHOP BLACK FRIDAY, 60.5% WILL
DO SO IF THANKSGIVING DAY NEWSPAPER INSERTS GRAB THEIR ATTENTION
VERSUS ONLY 17.6% LAST YEAR
TWICE AS MANY CONSUMERS REPORT MOVING TO DIGITAL COUPONING
AT 22.6% VERSUS 11.1% IN 2013
CHARLESTON, SC - November 19, 2014 – According to the second America's Research Group
Christmas Shopping Forecast of the season, released today, the mood of the American consumer
is surprisingly gloomy. “It’s not as upbeat as I would have thought,” said Britt Beemer,
Chairman and CEO. “Consumer confidence is down largely because consumers tell us they are
not seeing new hires at their places of work. Moreover, more consumers report debt as a big
problem at 16% versus 11.4% last year. Americans are still very cautious and more bargaindriven than ever before.”
Survey results also include: families who report feeling better off dropped this year to 55.1%
from 62% last year; consumers feel less secure at work at 20.9% versus 15.6% last year; more
report buying only necessities at 18.3% versus 11.1% in 2013; more report cutting back on
spending at 20.4% versus 13% last year; and more consumers report staying away from credit
cards at 61% versus 56.8% last year. “The reason why again is that debt is a bigger problem and
consumers don’t see new hiring going on,” said Britt Beemer.
Consumers also report shopping fewer discount stores in October at 86.6% versus 88.3 % last
year; fewer reported shopping national department stores in October at 26.9% versus 28.8% last
year; and fewer reported shopping major department stores in the same month at 16.4% versus
19.2%.
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“One bright spot is that more Americans shopped home improvement stores in October at 36.1%
versus 28.1% last year, a likely result of responding to cold weather, which came early this
year,” said Chairman and CEO Britt Beemer. “Two more potential bright spots are that digital
couponing has soared to double what it was last year at 22.6% versus 11.2% in 2013. Moreover,
of those who told us they did not plan to shop Black Friday, 60% said they would do so versus
17.6% in 2013 if Thanksgiving Day newspaper inserts grabbed their attention.
“This season more than any in the last few years, retailers control their own destinies. If they
have the right deals and/or offers, we could see an explosion in Black Friday sales.”
###
For media on deadline, please call Britt Beemer directly at 843-345-0939
The ARG research consisted of 1000 telephone interviews November 13-17, 2014 of adults 20 to 59 years of age at
ARG headquarters in Charleston, SC. The error factor is plus or minus 3.8%. The next ARG shopping survey will be
conducted November 29-30, 2014. The surveys will continue every week through the shopping season.
America’s Research Group, one of the nation’s foremost consumer research and strategic marketing firms, marks its
35th anniversary in 2014. CEO Britt Beemer is a key resource and advisor to leading brands and top retailers. He is
author of The Customer Rules, published by McGraw-Hill. Britt Beemer is a winner of the American Business
Award for Executive of the Year - Business Services and Company of the Year - Business Services.
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